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AGENDA 

• Introduction and Overview of the Climate Action 

Reserve and The Climate Registry 

• Case Studies in Voluntary Offsets 

 Bentley Prince Street, Kim Matsoukas, Sustainability Manager 

 CBRE, Matt Ellis, Associate Director of Sustainability 

 Chevrolet, Bill Divine, Chevy Brand Marketing Manager 

 Bonneville Environmental Foundation – Angus Duncan, 

President  

• Questions & Answers 
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The Climate Registry: Who We Are 

 Non-profit organization 

governed by states, 

provinces and tribes in 

North America 

 Policy neutral, non-

advocacy organization 

 Membership organization 

with over 440 members 

from business, government, 

NGOs and academia 
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    A Community of Leaders 

http://corporateportal.ppg.com/ppg
http://corporateportal.ppg.com/ppg
http://corporateportal.ppg.com/ppg
http://www.bpsifs.com/ec/default.aspx?cnum=22222
http://images.google.com/imgres?imgurl=http://www.heiderich.com/family/images/amtrak_logo.jpg&imgrefurl=http://www.heiderich.com/family/travel.htm&usg=__rvdmUJMLz8xgCKSDN70L4wOr69o=&h=144&w=216&sz=7&hl=en&start=1&um=1&tbnid=9rJc1SfM5vtqUM:&tbnh=71&tbnw=107&prev=/images?q=amtrak+logo&hl=en&sa=X&um=1
http://images.google.com/imgres?imgurl=http://www.chicagobeachsoccer.com/08 Chgo Beach Soccer Web/08 Images/08 Sponsors/Ford Logo.jpg&imgrefurl=http://blog.grokmedia.com/tag/ford/&usg=__LahtUJ-H93wl2OcBtydrc-NO3e0=&h=960&w=1280&sz=85&hl=en&start=1&um=1&tbnid=yypgx0-XuY5c9M:&tbnh=113&tbnw=150&prev=/images?q=ford&hl=en&sa=N&um=1
http://images.google.com/imgres?imgurl=http://community.nus.edu.sg/ihg/wp-content/uploads/2009/01/red-bull-logo1.jpg&imgrefurl=http://community.nus.edu.sg/ihg/?page_id=243&usg=__GluYcu_nywC2JOz8ogfBj79SbNw=&h=469&w=770&sz=45&hl=en&start=11&tbnid=u6ycX0_m55COhM:&tbnh=86&tbnw=142&prev=/images?q=red+bull+logo&gbv=2&hl=en
http://images.google.com/imgres?imgurl=http://www.insidesocal.com/bargain/fresh-n-easy.jpg&imgrefurl=http://www.insidesocal.com/bargain/grocery/&usg=__KRgVNQ49YCK1DDEzPwKz6EphdPU=&h=254&w=342&sz=16&hl=en&start=2&um=1&tbnid=upkTmNTmaJMUdM:&tbnh=89&tbnw=120&prev=/images?q=fresh+and+easy&hl=en&um=1
http://www.virginamerica.com/va/home.do
http://images.google.com/imgres?imgurl=http://www.cobbk12.org/~floyd/images/kaiserPermanente.jpg&imgrefurl=http://www.cobbk12.org/~floyd/pie.htm&usg=__uY9I14UUybTnQYlD9YBLGghNHnQ=&h=256&w=340&sz=14&hl=en&start=1&um=1&tbnid=QSPZkuP0cvoIvM:&tbnh=90&tbnw=119&prev=/images?q=kaiser+permanente&hl=en&um=1
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The Registry’s Programs &  

Member Services 

  Provide high quality resources, training and hands-on, 
personalized help to organizations measuring and 
managing their carbon footprints  

 Disseminate informative and timely policy updates 

 Facilitate a community of leaders to share best practices 

 Recognize Members’ accomplishments through our 
Climate Registered program and in our webinars and 
events 

 Partner with US EPA on the new                                    
Climate Leadership Awards 

 Maintain a registry of high-quality, 
credible GHG emissions data  

 

 



The Basics of a Carbon Footprint 
 Carbon footprint—a measure of impact on the 

environment in terms of GHG emissions released 

into the atmosphere 
 Measure, reduce & offset emissions 

 Reduce impact on the environment 

 Reduce cost & waste 

 Green the supply chain 

 Greener image 

 Disclose carbon footprint to stakeholders & consumers 

 Prepare for mandatory reporting & regulations 

 



Climate Action Reserve 

Background:  

• Independent Non-Profit Organization, formed in 2001 

– Mission: Encourage actions to reduce GHG emissions 

• Renamed in 2008 – Focus on Offsets 

What do we do? 

• Develop High Quality Offset Protocols and Guidelines 

• Oversee Third-Party Verification 

• Operate a Transparent Registry for Emissions Reductions 

Projects and Offsets (CRTs) 

• Publicly Accessible Information about Projects and CRTs 

• Offset Quality and Integrity  



Climate Action Reserve 

Core Principles: 

• Ensure offsets have true environmental integrity 

• Show that offsets can be useful tool in addressing climate 

change 

• Provide an offset registry that is rigorous while 

streamlined and user-friendly 

How we operate: 

• Commitment to Integrity: Offset Quality 

• Performance Standard: Rigorous and Easy to Use 

• Unparalleled Transparency 

– Publicly Accessible Information about Projects and CRTs 

 



Offsets: Benefits and Challenges 

Benefits of offsets are clear: 

– Flexibility, immediate impact, back up 

environmental messaging, reduce your impact 

But, not all offsets are created equal 

• Real – Has it already occurred? 

• Additional – Business as usual? 

• Verifiable – Independent oversight? 

• Enforceable – Clear ownership? 

• Permanent – How do you know? 

 



Voluntary Offsets – Be an 

Informed Buyer 

 

• Find projects that match 

your organization’s mission, 

values and goals 

• Invest in your community 

• Look for transparency 

• Build trust 

No silver bullets – Offsets are 

an important tool, but only part 

of a diverse sustainability 

strategy 

 

 

 



Voluntary Offsets – Six 

Questions You Need to Ask 

1. Where is it registered? 

2. What makes it 

additional? 

3. Where is it located? 

4. What kind of project is 

it? 

5. What vintage? 

6. Are they permanent? 



Kimbrely Matsoukas is the Sustainability Manager at Bentley Prince Street and a LEED 

Accredited Professional. In this role, she manages the company’s programs on internal waste 

elimination (QUEST), end-of-life reclamation (ReEntry™), and climate-neutral products (Cool 

Carpet™). Additionally, she is responsible for producing internal and external sustainability 

reports, including the annual greenhouse gas (GHG) inventory, organizing community projects, 

and communicating Bentley Prince Street’s sustainability programs, both internally and 

externally.  

Kim speaks on a variety of sustainability topics to trade associations, nonprofits, corporate, 

and academic groups, including LEED certification with the United States Green Building 

Council (USGBC), energy efficiency, and sustainable living. Kimbrely was the Project Manager 

for Bentley Prince Street’s LEED-EB Silver certification and presented on the process at 

Greenbuild 2007. Recently, Kim was on a panel discussing end-use energy efficiency at the UN 

Framework Convention on Climate Change in Bali, Indonesia.  

Kimbrely received her B.A. in Biology and Hispanic Language and Literature from Boston 

University and her Master of Environmental Science and Management (MESM) from the Donald 

Bren School of Environmental Science and Management at the University of California, Santa 

Barbara. 

Kimbrely Matsoukas 
Sustainability Manager 



Matt Ellis, LEED AP 
Associate Director  

Sustainability  

Matt advises Businesses and Real Estate Owners/Occupiers on sustainability 

strategies with a focus on cost savings, process improvement and outsourcing of 

sustainability programs.  

He began his career with CBRE in Global Corporate Services as a broker, during 

which time he led CBRE’s Sustainability Practice Group on the West Coast. After 

two years in brokerage, Matt was promoted to Director of CBRE Carbon where he 

helped implement CBRE’s global carbon neutrality initiative and advised clients on 

sustainability initiatives. Most recently, Matt assumed the role of Associate 

Director of Sustainability where he is responsible for sales and service 

implementation.  

Matt has experience in carbon markets, GHG emissions inventories, sustainability 

reporting frameworks, green leasing and corporate sustainability strategy. He 

administers CBRE’s carbon offset program and advises on its global carbon 

neutrality and sustainability initiatives.  



Bill Devine 
Cross Brand Marketing Manager,  

U.S. Chevrolet Marketing-GM 

North America 

Bill is an accomplished and dynamic sales and marketing leader with 17 years at 

General Motors.  As Cross brand marketing for U.S. Chevrolet Marketing, Bill is 

responsible for developing brand marketing strategies that cut across the Chevrolet 

vehicle line-up, focusing on environmental, technical, naming, entertainment, and 

assurance initiatives.  Often, Bill is leading cross-functional teams across the company 

in new and unchartered territory in order to take these strategies from development to 

implementation.  Bill assumed the position in April, 2010, having previously served as 

Business Planning, Strategy and Operations Manager for the Buick GMC Brands.     

Bill began his career with General Motors in 1994 as a District Manager for the Pontiac 

Brand.  Throughout his career he has held a number of sales and marketing positions 

with Pontiac, GMC, Buick and Chevrolet.  Some of his former positions include: 

Chevrolet Zone Manager, in the Southwest, a  U.S. Strategist reporting to the GM VP of 

U.S. Marketing,  Customer Relationship manager, Regional Field Support Manager, 

Regional Chevrolet Marketing Manager and several District Manager positions across 

the country.   

Bill has an undergraduate degree in marketing from the University of Detroit and a MBA 

from DePaul University. 



 

Angus Duncan 
President 

  
 

Angus Duncan is the founding President of the Bonneville Environmental Foundation, 

which supports renewable energy development and watershed restoration in the Pacific 

Northwest.  BEF supports its activities with non-profit business ventures that generate 

revenues from renewable energy projects, and from retail sales of carbon-offsetting 

Green Tags (RECS) and certified carbon reductions.   

Mr. Duncan represented three Oregon Governors on the four-state Northwest Power 

Planning Council from 1989 to 1995, and chaired the Council in 1995. Mr. Duncan has 

also worked in private sector renewable energy project development, in state and local 

government, and as Director of Energy Policy, US Department of Transportation.  In 2004 

Mr. Duncan chaired the Drafting Committee that wrote Oregon’s Climate Change Goals 

and Strategy.  In 2006 he chaired the Governor’s Drafting Committee designing an 

Oregon carbon emissions cap and trade mechanism.  In 2008, he was appointed by 

Governor Kulongoski as Chairman of Oregon’s new Global Warming Commission; and 

in 2009, to the Governor’s Energy Policy Council. In 2010 the Global Warming 

Commission unanimously adopted a Roadmap to 2020 strategy for reaching Oregon’s 

2020 greenhouse gas emissions reduction goal: 10% below 1990 levels.  



Voluntary Buyers 

Webinar 

Questions? 



Thank You and Please Join Us 

for Future Events: 

Annual Conference 

Navigating the American 

Carbon World 2012 

April 10-12 2012, San 

Francisco, CA  

www.NACW2012.com  

http://www.nacw2012.com/

